Martinez on Music

Everyone Dies in Utah frontman Danny Martinez on inspiration, touring, performance, and what makes one band stand out among thousands

By: Caitlin Butterworth


Singer, actor, touring musician in a metal band with 100,000 likes on Facebook, Temple-based artist Danny Martinez is the kind of person who owns any stage and refuses to be ignored. 

His electronic metalcore band, Everyone Dies in Utah, has seen 45 states, two continents, and tens of thousands of fans across the world. Founded in 2008 by Martinez and a friend, Dustin Dow, the group has released four full albums, two singles, two highly sought-after Katy Perry covers, and shared the stage with the likes of Silent Planet, Suicide Silence, Alesana, and Memphis May Fire. 

So what does Martinez have to say about his experiences as a musician? Quite a lot.

With roots as a musical theater performer, much of modern music to Martinez is about performative expression and escalating intrigue. Inspired by Enter Shikari, a British rock band known for their wild, bombastic aesthetic and visually captivating performances, Martinez confirms that his approach to music is performance-minded. 

“For me, having the theater background definitely helps because whenever I think of a song, I think of how it’s going to be performed and how it’ll translate live,” Martinez says. “I want the song to have a fun show to it, not just like, when you’re listening, it sounds cool; I want it to sound cool and look visually awesome and fun.” 

In a live setting, Martinez’s focus on performance becomes obvious. At the shows following their most recent original single release, “X,” the band featured an “X”-shaped light fixture flashing in bright colors to the beat of the drums and bass. Martinez engages the audience frequently, hyping them up for next song, cracking jokes between short breaks, making the audience feel like they too are an important part of the performance. 

Everyone Dies in Utah has fans across the globe. Having toured most of the United States over the course of nine years, EDIU is more accustomed to life on the road than most. The band makes their way traveling across the country in an old white van named “Esther,” purchased originally from an Austin church. They perform in venues of all kinds, from abandoned buildings in the Midwest to large Texan biker bars to Six Flags to the hot, summer stages of the much-acclaimed Vans Warped Tour. According to the members of EDIU, their audiences can range from five people to several thousand. 

The unpredictability accompanying a modern music career poses a common problem for many modern musicians: financial struggle.

“I mean, money is always a big issue,” Martinez explains, “At least for us. We’ll have van issues because we’re going thousands and thousands of miles, something is bound to happen with the vehicle. One time it caught on fire twice, I think, within the first week of the tour, and then we got two flats.” 

Other issues, some more surprising than others, arise while touring as well. “Parking,” Martinez claims, is one of the seemingly smallest, but most frustrating struggles that comes with touring life. 

“Parking is a huge issue when we’re playing in big cities like Austin,” says Martinez. “They won’t provide a spot for vans to park in. You just gotta hope there’s something nearby so no one steals your stuff.” 

“And that’s not just Austin,” Martinez adds. “That’s just every big city.” 

Based an hour outside of Austin, Martinez and his band have developed a strong familiarity with Austin’s music and performance scene. I asked Martinez for his opinion of Austin as a place to launch a musical career and following.

“[Getting famous] is a hit or miss thing,” Martinez muses. “It really just takes one good song to get super famous. There’s no right or wrong place to do it at.”

On Austin specifically, he elaborates: “There are a lot of producers you can go to in Austin and it depends the genre you are working in. We only just recently found a pretty decent producer for our genre in Georgetown. I really think it depends on what you’re playing...there’s so much that goes into becoming a successful musician that goes beyond being in a city.”

“You’re literally in a city that has music on every door, on every block--what makes you different from the person next door? You have to market yourself right, have good recordings, have good music. How do you catch people’s ear? I went to sixth street last Saturday and there were so many bands, so much music on 6th street that I couldn’t focus on any sound.”

“Is it better to go to the small city where you can be the big fish, or do you go to the big pond where there are millions and millions of fish? It’s a tough call.”

What is it that makes a musician successful, special and significant within such an environment of such explosive creativity?

“I honestly don’t know--we started blowing up when we were a pretty young band. I constantly think of what it was that gave us that niche that attracted record labels and other people to look at us and even give us the time of day and I think it takes a lot of…”

Martinez hesitates before continuing. “Live performances need to be solid, it needs to be something people want to go and see. When we first started, we were playing in Temple a lot. People would see us in Temple--every time we would perform we would add something different, a little more weird or crazy, something that’s just slightly different from anything else.”

He explains how marketing and image can make, break, or establish a band. 

“Social media back in the day...I come from a background of graphic design, but I always made sure when we put stuff out it was pretty professional. We had a brother band when we first started. They were a lot bigger than us and actually toured and did the record label stuff. The best advice they could give us was ‘if you want to be big, you have to act big and look big wherever you go.’ When people look at your merch table, they’re gonna get that first impression of who you are as a band from your merchandise.” That’s what I try to do presentation-wise with merchandise and all that. Back in the day, when MySpace was the huge thing, I would pay to get the most badass layouts that people don’t have. I’d try to think of cool ways to make it so it was what you wouldn’t see on other band pages.”

“I still try to stay on top of doing good designs on the way we present our band.”

